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Safe and Sound Waikiki
Cuts Crime and 

Amplifies Outreach and 
Mental Health Services  

Honolulu, HI - Safe and Sound Waikiki, a multi-agency collaborative through the Department of the 
Prosecuting Attorney, Waikiki Business Improvement District, City and County of Honolulu, Honolulu 
Police Department, and Institute for Human Services released it’s 18-month update highlighting the 
shared effort to enhance public safety and security within the Waikiki district while increasing outreach 
and case coordination efforts for those experiencing homelessness, substance abuse and mental health 
issues.

“The partnerships strengthened by Safe and Sound Waikiki are making Waikiki a better place for 
residents to live and tourists to visit. It is holding those who break the law accountable, restricting 
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chronic trouble makers from the area, and helping people with mental illness and drug addiction find 
services to transform their lives,” said Honolulu Prosecuting Attorney Steve Alm.

Since the program’s launch in September 2022, crime has decreased significantly.
• Assault (-12.89%)
• Robbery (-27.58)
• Burglary (-36.91%)
• Auto Theft (-29.49%)
• Property Damage (-29.5%)
• Drug/Liquor Offenses (-44.23%)
• Loitering/Vagrancy (-16.19)

“Statistics for the last 18 months show that crime is down in Waikiki as compared to the 18 months 
prior to Safe and Sound Waikiki. Working with the program’s supporters and prosecutors, we are 
making Waikiki safer for residents, 
visitors and businesses,” shares 
Honolulu Police Chief Arthur J. Logan.

A new partnership with the Waikiki 
Business Improvement District 
and the Institute for Human 
Services allows for a dedicated case 
coordinator to focus on the Waikiki 
district to assist those experiencing 
chronic homelessness, substance 
abuse and mental health challenges. 
Since October of 2023: 

• 180 individuals have been offered comprehensive outreach and case management support
• 30 individuals have been placed into shelters
• 14 individuals received on-the-spot street medication
• 4 individuals have been placed into stabilization, treatment or respite centers

“As we mark the halfway point of the second year of the Safe and Sound Waikiki initiative, we are 
immensely proud of the progress we have made, particularly in the sound aspects of our program. 
While we celebrate these successes, we acknowledge that our journey is far from over. We remain 
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committed to enhancing the well-being and security of the Waikiki community, and we look forward 
to continuing our work to ensure Waikiki remains a clean, safe, and welcoming district for residents 
and visitors alike,” said Trevor Abarzua, President & Executive Director, Waikiki Business Improvement 
District.

“After 18 months of the Safe and Sound Initiative in Waikiki, we have witnessed not just a reduction 
in crime, but a restoration of peace and prosperity,” said Mayor Rick Blangiardi. “Through our 
collaborative efforts and community vigilance, we believe the tide is turning against disorder, proving 
that safety is not just a privilege, but a fundamental right we uphold for every resident and visitor. Let 
this program stand as evidence of our determination to keep our streets safe, and a promise not to let 
up for those who call Waikiki home.”

The success of the Safe and Sound Waikiki initiative would not be possible without continued support 
from local retailers and the visitor industry. 

“By fostering collaboration among private philanthropy, government, and non-profit organizations, 
we are working together to create a safer and more secure environment for everyone in Waikiki. Our 
collective efforts are essential in building a community where safety and well-being are paramount. 
ABC Stores is proud to be a part of this transformative endeavor, contributing to a framework that 
not only enhances security but also strengthens the fabric of our community through compassionate 
outreach and effective action,” added Paul Kosasa, President & CEO of ABC Stores.

About Safe and Sound Waikiki

The Safe and Sound Waikiki initiative launched on September 6, 2022. However, its roots can be 
traced back to 1998 when the U.S. Department of Justice introduced the Weed and Seed program 
to Chinatown/Kalihi-Palama under the direction of then U.S. Attorney Steven Alm. As reported by 
the Honolulu Star-Advertiser, Weed and Seed “was a hit for residents of the area, who saw crime 
plummet.” Almost a quarter century later, Alm, who is now Honolulu’s Prosecuting Attorney, engaged 
the Honolulu Police Department, the Waikiki Business Improvement District Association, and other 
stakeholders in bringing the principles of the Weed and Seed program to the hub of Hawai‛i’s visitor 
industry under a new name – Safe and Sound Waikiki.

SAFE AND SOUND WAIKIKI CUTS CRIME AND AMPLIFIES 
OUTREACH AND MENTAL HEALTH SERVICES, CONTINUED
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Kŭhiŏ Beach Hula Show
Authentic Hawaiian music and hula by Hawaii’s finest Halau Hula 
(dance troupes) and Hawaiian performers. Opens with traditional 
blowing of conch shell. 

TUESDAYS AND SATURDAYS, 6:30-7:30 PM, WEATHER-PERMITTING
Presented by Hawaii Tourism Authority, Aloha Festivals, City & County of Honolulu, Hyatt
Regency Waikiki Beach Resort & Spa and Waikiki Improvement Association. 

DETAILS
• Located at Kuhio Beach Hula Mound in Waikiki (the beachside of Kalakaua Avenue near 

the Duke Kahanamoku Statue, diagonally across from the Hyatt Regency hotel). 
• Free, outdoors, casual, seating on the grass; beach chairs, mats, etc. okay. Cameras 

welcomed. 
• No show if parades or street fairs are scheduled. 

For information, call 808-843-8002.
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Halekulani │ 2199 Kalia Road, Honolulu, Hawaii 96815 | Telephone: 808-923-2311 | www.halekulani.com

LIVE AT LEWERS 
Featuring EDDIE HENDERSON

Back by popular demand, The WAITIKI 7, consisting of seven conservatory trained professional
musicians (four from Honolulu), will be returning to House Without A Key for two special

performances. Enjoy the sounds of Exotica, a musical genre described as an easy listening mix of
tiki, bachelor pad, and globe trotter fantasy. 

SPAHALEKULANI 
reopening this summer

We are pleased to announce the long-
awaited reopening of SpaHalekulani.

A celebration of tranquility, in the spirt of
Kawehewehe “Healing waters,”

SpaHalekulani is a transformation of the
being. 

From the moment of arrival, we carry you
from one experience to another, with

seamless transitions and a keen state of
heightened awareness. Within minutes,
your senses are stimulated and the shift

from mind to body puts you gently at ease.
Stay tuned for more information.

The WAITIKI 7 Returns
Friday, May 24 & Saturday, May 25

CULINARY COLLABORATION

Orchids will be featuring an exciting
culinary collaboration promising to be the

highlight of the season.   
Halekulani’s Executive Chef Christian

Testa teams up with Imperial Hotel
Tokyo’s Executive Chef Yu Sugimoto to

craft a unique dining experience at
Orchids.  

Indulge in a meticulously designed five
course tasting menu created by the two

chefs, each bringing their signature styles
and influences to create a fusion of tastes.  
This menu will be available starting May
30th through the entire month of June.
For more information about the tasting
menu or to reserve a table at Orchids,

please contact 808-518-2019.

June 7 & 8
Renowned Jazz Trumpeteer 
Eddie Henderson returns to

Halekulani for a special two-night
only performance at Lewers Lounge 

8:30 - 11:00 pm each evening.

For more information, please call
808-518-2019 or scan the QR code

below:
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UMI by Vikram Garg
SPECIAL TASTING MENU

Chef Vikram Garg has created a special
tasting menu to celebrate his first anniversary

of opening for dinner service.

Enjoy a curated four-course prix fixe menu
including King Ora Salmon, Tristan Lobster,
Hokkaido Scallop, Muscovy Duck and Foie

Gras Gyoza, and a decadent Roasted
Pineapple / Kona Coffee & Rum Gelee for

dessert.    

For more information or to reserve a table for
this special occasion, please call 

808-744-4244.

HALEPUNA
PUBLIC ART PROGRAM

Halepuna Waikiki by Halekulani │ 2233 Helumoa Road, Honolulu, Hawaii 96815 | Telephone: 808-921-7272 | www.halepuna.com

A Tale of Two Pastry Chefs
May 1 - June 30, 2024

HALEPUNA
MARKETPLACE

Imperial Hotel Tokyo Pastry Chef Yuki Saito and our Halekulani Pastry Chef Michelle Baldomero have teamed up to bring two spring desserts to
Halekulani Bakery.  

The Sakura Tropical Mochi Roll, created by Chef Saito, incorporates Mochi, Sakura blossoms, and soft sponge cake wrapped around a tropical
cream and fresh tropical fruit.  The Exotique (Pictured above), created by Chef Michelle, is a coconut mousse bar layered with pineapple, guava,

and a hint of lime.  Be sure to try these special desserts before they are gone!

Open Wednesday - Sunday, 6:30 am - 11:30 am.

 “Knots” was inspired by artist Aaron
Padilla’s childhood memories of learning
how to tie fishing hooks from his father.

He created this piece with dimensional
lumber, cut into angled segments and
glued back together to form compound

curves.  The surface was then sanded and
polished to create an effect that looks

pliable and tied.

Halepuna’s Public Art Program features
contemporary art exclusively commissioned

for the hotel.  Selected artists showcase
their works indicating a sense of place,

influenced by Hawaii’s environment.

Guests of Halepuna are able to have curated
boxes conveniently delivered to their rooms.

 

Breakfast options include baked items and
fresh fruit. All-Day options include farm-fresh
salads, sandwiches, and hearty entrees such

as the Catch of the Day and fresh pasta
options. 

Save room for dessert as Halekulani’s
signature Coconut Cake complete with the

Raspberry Coulis can be ordered.
 

Visit www.halepuna.com for more
information.
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@HawaiiConventionCenter @HIConventionCtr @HawaiiConventionCenter

The Hawai‘i Convention Center welcomes Grammy Nominee and Nā Hōkū Hanohano Award
winner Josh Tatofi for its second-annual Mother’s Day Weekend Brunch and Show at the 4th
floor Kalākaua Ballroom on SATURDAY, May 11, 2024.

Guests will enjoy a delicious brunch buffet from the Center’s Executive Chef Brooke Tadena as
well as signature cocktails and light refreshments. A Touch of Gold will perform during brunch,
followed by Tatofi, who has won Nā Hōkū Hanohano Awards for Hawaiian Single of the Year,
Single of the Year and Hawaiian Music Video of the Year. Special guest Manalani English-Souza,
who was named Miss Aloha Hula 2013, will join Tatofi.

Looking for a special gift for Mom? We’ve invited a few vendors to make the day extra special.
Shop for special gifts from Aloha de Mele, Maileo Designs by Josh Tatofi, Hawaii’s Sweetheart
Designs, Chelle’s House, Ocean Dreamer Florals and Photo Box Hawai‘i!

You’re Invited: Hawai‘i Convention Center to Host Special
Mother’s Day Weekend Performance with Josh Tatofi

SATURDAY, May 11, 2024 
9:45 a.m.: Doors and bar open

10–11:45 a.m.: Brunch buffet featuring a
performance by A Touch of Gold

Noon-1 p.m.: Performance by Josh Tatofi

Tickets are $175 per adult and $90 per child
(3-11 years old); tables of 10 are $1,700 (plus
processing fee). Children 2 years and
younger are free (strollers welcome) with
accompanying paid adult. Purchase tickets
at HawaiiConvention.com; all tickets are
non-refundable. Seating is limited at this
special event, which sold out last year! 

Parking is $15 per vehicle entry at the
Center; limited spaces are available, with
offsite parking at Ala Moana Center. Call
(808) 943-3500 for additional information.
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INTERNATIONAL MARKET PLACE
WHAT’S NEW IN MAY

MAY 2024

GIFT WITH PURCHASE
Level up your spring style with a new Gift with Purchase
offer from International Market Place! From May 1 - 31st,
spend $500 or more in combined receipts and receive
this exclusive International Market Place logo bucket hat
adorned with orange hibiscus flowers. The offer is valid
with receipts dated throughout the promotional period
(5/1-5/31), while supplies last. Void were prohibited. Visit
the Customer Service desk on Level 1 to redeem. 

International Market Place | 2330 Kalakaua Avenue, Honolulu, HI 96815 | (808) 921-0536 | ShopInternationalMarketPlace.com

DINING - MOTHER’S DAY BRUNCH
StripSteak is excited to celebrate Mother’s Day on
Sunday, May 12 with a special brunch menu available
from 10am - 1pm. The menu features luxurious items
such as royal Ossetra caviar and a shellfish platter with
oysters, gulf shrimp, and king crab, alongside heartier fare
like the dry-aged loco moco and Big Glory Bay king
salmon. Highlights include starters like island ahi poke and
smoked burrata, and dessert options like the Basque-style
cheesecake and Kona dark chocolate layer cake. View the
menu and make a reservation today on their website. 



WAIKIKI BEACH WALK • 226/227 Lewers St. Waikiki. Open Daily. www.waikikibeachwalk.com 
 

 

Comingupcoming 
NEWS, NOTES & HAPPENINGS from Waikiki Beach Walk 

 
Reyn Spooner Opens at Waikiki Beach Walk 
Reyn Spooner’s newest retail location at Waikiki Beach Walk is the 
Hawaii-based retailer’s seventh in the islands. For more than six 
decades, Reyn Spooner has crafted a heritage of meticulous design, 
infusing each stitch with the spirit of aloha. With 973 square feet of 
space, the store offers the brand’s heritage prints, seasonal 
designs, and one of the largest selections of collegiate and sports 
prints. There also is a selection of its women’s line, children’s 
clothing and accessories. Open daily from 9 a.m. to 10 p.m.  
 
 

An Art-Full May at Wyland Galleries 
Wyland Galleries has a mesmerizing lineup of artist appearances in May with live painting by 
popular personalities. Wyland Galleries features not only Wyland art but other artists’ original 
fine art prints and sculptures.  Artist appearance events are free and open to the public from 
6:30 to 9:30 p.m. 

• Saturday, May 11 – “Mother’s Day Eve”.  Walfrido will be painting live. Receive 10% off and 
free domestic shipping with mention of WikiWiki Wire. 

• Saturday, May 18 – It’s a one-night original paint night with Barry Power. Mention WikiWiki 
Wire and receive 15% off for this one night only. 

• Saturday, May 25th – New and upcoming artist Sophia Noel will be painting live, and the 
same specials will be honored as mentioned above. Collectors should purchase originals 
while they last! 

 
A Passion for Gelato! 
Waikiki Beach Walk welcomes popular local favorite “Il Gelato 
Hawaii” to its lineup of delightful restaurants and eateries. Made 
with “great passion and aloha”, their gelato is all natural and 
made fresh daily using locally sourced ingredients.  They serve 
world champion and award-winning Gelato, Belgium Waffles, 
Crepes, “Illy Coffee”, pastries and plenty of vegan choices! With 
several other locations around Oahu, Il Gelato Hawaii is pleased 
to share their award-winning Italian ice cream with Waikiki Beach 
Walk shoppers. 

(more) 
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Contact us for a free consultation - Doug Harris - doug@digivortex.com

“Over the past 16 years, Food Gurus 
Hawaii has always gone the extra mile to 
do what’s right by us and our brand. They 
understand and support who we are at  
KTA and the communities we serve.” 
Toby Taniguchi
President, KTA Super Stores  
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Food Gurus is Hawaii’s Food & Beverage Marketing Specialist.
One -Stop Comprehensive Creative, Digital, Marketing & 

Publicity Customized Solutions.

We Move Brands Off Shelves & Into Hearts
Food Gurus is Hawaii’s Food & Beverage Marketing Specialist.

One -Stop Comprehensive Creative, Digital, Marketing & 
Publicity Customized Solutions.

We Move Brands Off Shelves & Into Hearts

AWARD
WINNING
DESIGNS

AWARD
WINNING
DESIGNS

Contact us for a free consultation 
Doug Harris - doug@digivortex.com | (808) 946-4626

foodgurususa.com
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Get your fix of crispy, juicy Korean 
fried chicken at the newly opened 
Good Chicken Waikiki! Find them at 
Stix Asia, on the lower level of the 
Waikiki Shopping Plaza. 

Ready 
for Some 
Good
Chicken?

Buho Cocina y Cantina   Kai Co�ee Hawaiʻi   Maguro Brothers Hawaii
Royal Lobster   Stix Asia   Tanaka of Tokyo   Wa�e and Berry

Hungry for more? Explore all of our dining options:

2250 Kalakaua Ave, Honolulu, HI 96815
waikikishoppingplaza.com
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Wikiwiki Wire is published on the first Monday of each month. If you would like to share 
your news with other members, please send your info to: editor@waikikiimprovement.
com.

Submission Deadline
Waikīkī-related news and information submitted by members (or their PR agencies) for 
the Wikiwiki Wire newsletter should be received no later than 5 PM MONDAY, ONE 
WEEK PRIOR to the newsletter’s publication and distribution on the first Monday of 
each month. 

News & Stories: Please submit any Waikīkī-related stories/articles as a Word doc and 
include photos to accompany stories/ articles. For best results, please upload photos as 
a separate JPEG attachment  - maximum 2 MB each image.

Flyers/PDFs: Waikīkī-related flyers are welcome but must look like advertising flyers 
and not press releases. Please format flyers to an 8.5" x 11" size and submit them in a 
PDF format.

Press Releases: Please submit Waikīkī-related press releases as a Word doc. Press Relea-
ses that do no fit within one page of the Wikiwiki Wire newsletter will be returned for 
editing. 

Photos: For best results, please upload photos as a separate JPEG attachment  - 
maximum 2 MB each image.
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We are a cross-section of business, government and the community; our members 
care about the future of this special place - Waikīkī.

For more than 40 years, the Waikiki Improvement Association has remained true to 
its objective: to improve, enrich and beautify Waikīkī  for the benefit of residents and
visitors alike and to promote conditions conducive to the economic and cultural 
good and for the betterment of the entire community.

HAWAIIAN DIACRITICAL MARKS
Waikīkī Improvement Association recognizes the use of diacritical marks (i.e., 
glottal stop (‘), macron (ā) in place names of Hawai‘i, such as Waikīkī and Kalākaua 
Avenue and will include them whenever possible. We also re- spect the individual 
use (or not) of these markings for names of organizations and businesses.

There will also be times when we may not have a chance to add or change the 
markings in all of the articles submitted and when that happens, e kala mai.


